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SYDNEY SHOWGROUND UNVEILS NEW LOOK 
 
 

Sydney Showground is rebranding and will unveil its new logo on 1 November 2007, reinforcing 

the venue as a key player in Australia’s corporate events marketplace and marking a new era for 

the multi-award-winning venue. 

 

The fresh new logo features a sleek graphic of Sydney Showground’s signature venue, the 

Dome, one of the largest clear span venues in Australia. A series of purple arcs radiating away 

from the Dome’s pinnacle in a ripple effect represent Sydney Showground’s reputation for staging 

events that ‘make waves’. 

 

The contemporary logo also aims to reflect Sydney Showground’s growing professional and 

sophisticated clientele and follows its recent million dollar venue refurbishments and steady 

infrastructure injection into the precinct. 

 

“The new look goes hand-in-hand with the upgrades to our venues. It represents a move away 

from the carnival persona of the old logo towards a look which will breathe new life into our brand 

and more accurately reflect the values of the corporate event planners, decision makers, inbound 

tour and event operators and agents who choose to hold their event at one of Sydney 

Showground’s 20 unique venues,” said Kim-Laura Brown, General Manager Event Sales, Sydney 

Showground. 

 
Sydney Showground is approaching its first decade at the Sydney Olympic Park site and its 

diverse collection of venues play host to gala dinners, conferences, exhibitions, concerts, film 

shoots, cocktail functions, product launches, trade fairs and sporting events. 

 
 
About Sydney Showground 
Located in the geographic heart of Sydney, award-winning Sydney Showground comprises 20 
unique venues which can be customised to suit any style of business event, from 50 to 4000 
people. Continuous investment in infrastructure; state-of-the-art management systems; flexible 



indoor/outdoor spaces; highly awarded catering; and staff dedicated to providing client solutions 
means dependable, reliable quality every time. 
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